
Robert Burgelman’s research has focused on the role of strategy-making in firm evolution. In 
particular, he has studied the strategy-making processes involved in how companies enter into 
new businesses and exit from existing ones to secure continued adaptation. At the HTSF 2019 
his Key Note will address the issue of Corporate Entrepreneurship. 
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Professor Burgelman has served as an Associate Editor of the Strategic Entrepreneurship 
Journal, 2007-2013. He has served as the Executive Director of the Stanford Executive 
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