
Understanding Resources in Impoverished Contexts: An Approach to Support Inclusive Business  

Organizations active in impoverished contexts strive to generate sustainable profits while 
improving community well-being. These communities have a diverse array of resources, both 
constrained and plentiful, that are part of their daily lives. However, some organizations are not 
aware of some crucial community resources, a situation which can undermine organizational 
efforts and result in social harm to communities. While a community’s lack of money and products 
are often understood and made the focus of organizational efforts, key resources including crucial 
cultural and informal elements, are often overlooked. In this keynote talk, I will share my research 
on these aspects and present a way forward towards more inclusive and collaborative interactions 
with communities in impoverished contexts. 

 

Stefanie Beninger is an Assistant Professor of Marketing at IE Business School, IE University in 
Madrid Spain. She is also an upcoming Marie Curie Fellow, a prestigious research fellowship 
granted by the European Commission. She holds a PhD from Simon Fraser University, which was 
supported by the Social Science and Humanities Research Council of Canada’s Bombardier 
Doctoral Scholarship, and holds an MBA from Nyenrode Business University in the Netherlands. 
Her research, at the nexus of marketing, society, and development, has been published in leading 
journals and presented at international conferences. She is an avid case writer and her published 
cases are used in hundreds of classrooms across the globe. Prior to joining academia, she held 
positions in the areas of sustainability and marketing. 


