BACHELOR
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COMMUNICATION
SCIENCE

IMPACT OUR HIGH-TECH SOCIETY AS A FLEXIBLE,
FUTUREPROOF COMMUNICATOR AND CONNECTOR

OUR HIGH-TECH, RAPIDLY CHANGING WORLD NEEDS STRONG, RESOURCEFUL COMMUNICATORS.
FLEXIBLE PROBLEM SOLVERS WITH THE ABILITY AND DRIVE TO IDENTIFY RISKS AND
OPPORTUNITIES, TO CONNECT AND TO PERSUADE. DO YOU WANT TO MAKE A DIFFERENCE WITH
FUTUREPROOF, INCLUSIVE, TECH-SAVVY COMMUNICATION SOLUTIONS?
University of Twente (UT) offers a unique and state-of-theart Communication Science programme that places
communication firmly in the context of how people and
organisations interact with technology – and what this
means for society. Would you like to know how fake news
is spread? How new media applications emerge and
affect us? Why some innovations make it, while others
fail? Want to create a persuasive app, a 3D environment
using virtual reality, or an animation designed to change
the behaviour of its users for the better? Or to discover
the extent to which the digital traces we leave behind,
both online and offline, can be used to predict our
attitudes and behaviour? Our Communication Science
Bachelor’s will prepare you academically and practically
for an exciting role as connector in the unpredictable,
digitalised world of tomorrow.

THREE EXCITING AND RED-HOT
THEMES

QUICK FACTS

ADMISSION REQUIREMENTS

Language
Matching
Website		

English
Not required
utwente.nl/go/com-en

This programme has been designed to prepare you for the
future in the best possible way. It is structured around
three exciting, contemporary themes: Digital Society,
Changing Organisations and Persuasive Tech. This means
that as a communication scientist at UT, you will study
human behaviour and interaction in the context of our
high-tech, digital society. And while immersing yourself in
communication theory, you will also work in teams on
real-world problems. We will help you get familiar with
the grand challenges of our age, and explore the
important, pervasive role of communication in solving
them.
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International students
• Certificate equivalent to Dutch VWO (e.g. British
A-levels, International Baccalaureate)
• English (CEFR, B2/C1 level; IELTS 6.0, TOFEL 80
or Cambridge CAE)
• Mathematics

A MODERN COMMUNICATION
SCIENCE PROGRAM THAT FOCUSES
ON 3 RELEVANT THEMES
The Communication Science Bachelor’s at UT is unlike
any other. The three contemporary themes on which
we’ve built it – Digital Society, Changing Organisations
and Persuasive Tech – will enable you to approach
communication challenges from different perspectives.
You will develop a clear understanding of the major
changes sweeping across our (internationalised) society
and of the role communication plays in all of this.

DIGITAL SOCIETY
Communication and technology are everywhere. We can
hardly image a life without internet, apps and social
media, such as WhatsApp, Instagram or TikTok. Also
think of all the devices in your home that are connected to
each other through the Internet of Things. Obviously,
digitalisation is hugely influencing our society – both
positively and negatively. For example, gaming addiction,
fake news, the digital divide and the fading of online
privacy are some of its emerging downsides. On the other
hand, in this digital and international world,
communication is not only more important than ever, it
also offers tremendous opportunities. In the Digital
Society theme, you will discover ways of ensuring that in
the future everyone in our society will be able to
understand and benefit from new communication
possibilities.

CHANGING ORGANISATIONS
What impact do organisations have on society? Or, vice
versa: how do the shifting needs and wants of people and
society influence organisations? This powerful interaction

is the focus of this theme. Companies and organisations
eager to make a difference in the world require strong,
coherent and flexible communication, in day-to-day
operations as well as in crisis situations. You will learn
how to tackle this in our highly globalised world. One of
the things we research in connection with this theme is
what makes an innovation a success or not. You will also
learn more about the importance of being resilient in the
face of innovation and change. Who knows, you may one
day be a director or ‘CEO whisperer’ in a company in
which robots and people work side by side!

PERSUASIVE TECH
Imagine a roadside billboard that recognises your car, and
adapts its advertising to your profile. Or think of apps and
wearables that ‘read’ your emotions, or sensors in your
smartphone that react to your heart rate and body signals.
These are just a few examples of multisensory design
through which technology influences our behaviour. In
the Persuasive Tech theme, we focus on the relations
between people, innovation and design. Products and
services are getting smarter all the time, and more and
more responsive to our senses. How can you make the
best possible use of this trend to stimulate desirable
behaviour? This theme will help you become a
communication professional who knows how to use
multisensory design in order to convince people and
groups for the better.

‘TO ME, THE THREE THEMES IN THE UT
PROGRAMME EFFECTIVELY COVER THE
CHALLENGES WE FACE IN OUR WORK AS
COMMUNICATION PROFESSIONALS.’
COMMUNICATION SCIENCE ALUMNUS

Table 1: Overview of how the three themes are
represented in the modules throughout this 3-year
Bachelor’s

SEPT-NOV

NOV-JAN

FEB-APR

APR-JUL

YEAR 1

Communication
Science 2.0 1
MODULE 1

Digital
Society 1
MODULE 2

Changing
Organisations 1
MODULE 3

Persuasive
Tech 1
MODULE 4

YEAR 2

Digital
Society 2
MODULE 5

Changing
Organisations 2
MODULE 6

Persuasive
Tech 2
MODULE 7

Communication
Science 2.0 2
MODULE 8

YEAR 3

Electives

Electives

Communication Science 2.0 3
MODULE 11
Communication Science 2.0 4
MODULE 12

WHY STUDY COMMUNICATION SCIENCE AT UT?
We can think of dozens of reasons why you should sign up
for the Bachelor’s in Communication Science at UT. Here
are the six most important ones!

1. THE NUMBER ONE IN COMMUNICATION SCIENCE
In the Dutch University Guide 2018, 2019, 2020 and 2021
(Keuzegids Universiteiten), our programme is ranked
number one. This means we are the best university-level
communication programme in the Netherlands. We have
high-tech facilities, where we combine social science
research with new technologies, and where you can
directly test your design, concept or prototype with the
help of a 3D printer, or, say with Virtual Reality glasses. All
in all, UT is the ideal place to study, experiment and find
your path!

2. COMMUNICATION MEETS INNOVATIVE TECH
Communication Science at UT is the only Netherlandsbased Bachelor’s in this field that really familiarises you
with the latest innovations and their influence – and
dependence – on communication. Communication
nowadays cannot do without technology, while,
conversely, technology offers endless opportunities to
improve human contact and interaction. Studying
communication in the contemporary context of
organisations, design and innovations will give you an edge
on tomorrow’s job market.

3. TAP INTO CHANGE WITH FLEXIBILITY AND SKILL
In the world of communication, everything changes
completely almost every ten – or even five – years. Can you
handle that? Our bachelor’s focuses on both the present
and the future. We will prepare you to analyse
communication and to understand the impact of tech, so
that you can react in a flexible and resilient way to new
developments. This will help you to keep any organisation’s
communication fresh, focused and relevant.

4. BECOME A CONNECTING FORCE IN THE DIGITAL AGE
Communication has a bonding effect between people,
within organisations, and across society. But
communication is also very diverse. This is why, by default,
we look at challenges from different perspectives. This
approach will help you understand the pervasive influence
of media campaigns, apps or organisational policy, for
example. As a connecting link within an organisation, you
will be able to transfer complex information and build
bridges between departments and with target groups.

5. INTERNATIONAL PROJECTS, GLOBAL CHALLENGES
We link communication theories to the real-life, global
challenges of our time. In every module, you work on a
team project in which you and your (international) fellow
students deal with current issues. We often look at these
challenges from the perspective of today’s pursuit of
sustainable, societal solutions. And in our programme, you
don’t just come up with a theoretical approach, but you
actually design, make, test and even pitch your ideas to
organisations. By the end of the bachelor’s, you will know
your own capabilities, and be able to match them with
employers of your interest!

6. 21ST-CENTURY LEARNING ON A SUPERB CAMPUS
In addition to thorough professional knowledge and skills,
you will develop a broad package of 21st-century skills and
personal competences in this programme. Our informal,
personal approach is aimed at helping you flourish both
professionally and personally. We challenge you to look
beyond disciplinary and cultural barriers and to work well
together with others, for example, in our strong projectbased education. Your years of studying Communication
Science at UT you will provide you with an unforgettable
student experience – thanks also to our wonderful, green
campus and the vibrant student city of Enschede, a city full
of knowledge, innovation and fun!

HANDS-ON, PERSONALISED LEARNING
Our three-year, English-taught Bachelor’s in
Communication Science leads to the title Bachelor of
Science. On graduation, you can transfer directly to UT’s
Master’s in Communication Science or other related
master’s at UT or elsewhere, or enter the job market.

STUDENT-DRIVEN LEARNING

In our distinct vision on learning, we expect students to
take initiative and deepen their understanding of complex
subject matters through hands-on projects. This projectled education is typical and unique for the Twente
Educational Model: flexibility and an entrepreneurial
attitude are not developed in a lecture hall. Also, our
so-called Student-Driven Learning (SDL) puts you at the
helm of your own education and future career. With
proper, personalised guidance and tutoring, we
encourage and equip you to shape your own learning
path, and to take responsibility for your own studies and
results. Our aim is to activate your intrinsic motivation:
your eagerness to learn and to work with students and
teachers.

TEACHING METHODS AND CLASSES

Our project-based education is full of challenges. From
the first year, in every module, you will be encouraged to
actively, critically, and creatively work with concepts,
theories, and methods, and to combine strategic thinking
with the development of strong personal communication
skills.
Each academic year is made up of four modules of 10
weeks and worth 15 European Credits (ECs). Every
module consists of four components: Project (P), Theory
(T), Research (R) and Academic and Professional Skills
(S). Assessment methods vary from written and oral tests
to individual and group assignments and presentations.

PROJECT
The projects central to each module always deal with a
contemporary challenge related to one of our three
themes: Digital Society, Changing Organisations or
Persuasive Tech. You may find yourself performing a
Twitter analysis to find out what is being said about a
certain topic. Or assisting an organisation in crisis. Or
designing an app that promotes healthy food choices. Or
helping a specific target group to come to grips with a
new media platform. Working with other students will
encourage you to take an active approach to learning, to
discover where your own strengths lie and to put them to
work.

THEORY
In this module component, you will familiarise yourself
with the theories underlying the specific issues at stake.
You will study traditional and new theories and models in
Communication Science and many other relevant fields,
for example communication technology, corporate
communication, public relations, leadership, science
communication, marketing communication, visual
communication, multisensory design, persuasive
communication, ethics, philosophy, and social
psychology.

RESEARCH
In this module component, you will learn how to design,
conduct, evaluate, and interpret social-scientific research.
You will cover both qualitative research (aimed at
gathering in-depth knowledge about communication
processes or audiences) and quantitative methods (aimed
at reaching quantifiable and statistically supported
conclusions). We will deal with both data collection
methods and data analysis. Research methods may
include big data analytics, network analysis, media
analysis, survey research, interview, focus group, and
observation.

ACADEMIC AND PROFESSIONAL SKILLS
In this module component, you will gain the skills it takes
to be an academic researcher, for example, literature and
information searching, or academic writing and
presenting. On top of that, you will develop the skills you
will need as a communication professional, for example,
visual identity design, layout and visuals, mock-up app
design, infographics, documentary film making, designbased interventions, writing a press release, popularising
and framing, persuasive pitches and presentations,
negotiating, and workshop design.

COMMUNICATION SCIENCE PROGRAMME
FIRST YEAR
1
WE CONNECT
SOCIETY

2
UNDERSTANDING
MEDIA

3
THE INNOVATION
JOURNEY

4
DESIGN FOR USER
EXPERIENCE

PROJECT

Popularising
science

Effects of
media use

Stakeholder &
reputation
management

User-centered
design

THEORY

Introduction
communication
science

Media
psychology

Public relations
of innovations

Humantechnology
interaction

RESEARCH

Research
methods &
statistics

Survey design &
analysis

Big data & text
mining

Usability testing
& interviewing

SKILLS

Academic writing
& intercultural
skills

Theoretical
framework &
presenting

Media framing &
crisis response

Business case
proposition

MODULE
COMPONENTS

MODULE 1: WE CONNECT SOCIETY
This first module is an introduction to the field of
communication science in the context of our society. It
covers the basic theories that explain how and why
people are in contact with each other, and where and why
it often goes wrong. We also consider the increasing
range of new (social) media platforms. Think of all the
apps we use daily, from Instagram, TikTok and Snapchat
to Spotify and YouTube. In addition to getting to know
communication theory, you will be introduced to social
science research: how can we reliably study and predict
human behaviour? For your first team project, you will be
invited to create a popular article about a global,
intercultural phenomenon, using understandable written
and visual communication, including high quality
infographics.

play games. As academic media researchers, you and
your team will perform a literature review, gather and
analyse quantitative data, and present your findings.

MODULE 3: THE INNOVATION JOURNEY
Technology is developing at breakneck speed. But what
makes one innovation a success and the other a flop? In
this module, you will learn about the success and failures
of high-potential innovations, focusing on the role of
stakeholder communication as well as reputation and
crisis communication. You and your project team will set
up your own company and market an innovation. You will
discover which challenges are involved, how to protect
your firm’s reputation, and what the influence of the
media is.

MODULE 4: DESIGN FOR USER EXPERIENCE
MODULE 2: UNDERSTANDING MEDIA
How much of your day to day communication with others
occurs through a (digital) channel? You talk to your friends
on WhatsApp, you binge-watch series on Netflix, you
share Instagram Stories and TikTok videos. All those
online connections influence our perceptions and
behaviour, both online and offline. As a future
communication professional, you will learn to recognise
and research trends and new behaviour, through methods
like Big Data analytics. Learn about the most important
theories in media psychology and form a team to tackle a
research topic: for example, social media and happiness,
persuasiveness in influencer marketing, or motivations to

In the past, communication professionals had to rely on
traditional communication strategies to achieve
behavioural change, such as mass-media campaigns and
verbal communication. Nowadays, new insights from
social psychology, in combination with new
communication technologies, open the way to
persuasive, effective interactions with targeted audiences.
In the final module of the first year, you will be challenged
to design an app that stimulates pro-social behaviour. For
example: how do you prevent procrastination among
students studying for exams? You will also search for
local investors, pitch your design to them, and make a
business case. Can you convince them of your idea?

THE SECOND YEAR
5
THE NETWORK
SOCIETY

6
LEAD THE
CHANGE

7
PERSUASIVE
DESIGN

8
THE QUANTIFIED
SELF

PROJECT

The media
educators

Change
management

Persuasive
environment

Reflection on the
future of tech

THEORY

The digital
society

Organisational
communication

Social
psychology &
interactive tech

Ethics &
philosophy

RESEARCH

Big data &
network analysis

In-depth
interview

Experimental
design & analysis

Big data &
statistical
learning

SKILLS

Audiovisual
design &
storytelling

Literature review &
consultancy

Scientific
publication &
animation design

Rhetoric &
debate

MODULE
COMPONENTS

MODULE 5: THE NETWORK SOCIETY

MODULE 7: PERSUASIVE DESIGN

We live in a network society: everything is connected. The
digital traces and information that everyone leaves behind
have made it easier to gain insight into people’s
behaviour. How does this influence our economy, culture
and politics? What about our individual privacy and trust
in each other? In this module, you will learn to analyse
(big) data through network analysis. For example, you
may investigate the relations between the groups behind
a social phenomenon, such as the coronavirus issue or
the manipulation of national elections. Or you might
investigate who is responsible for spreading fake news.
To raise awareness of the dynamics behind your topic,
you will create an engaging, professional documentary.

Design is no longer about simply coming up with a great
‘look’: it plays an increasingly influential role in experience
and behaviour. Multisensory or interactive designs with a
focus on stimulating positive behaviour are on the rise.
Technology offers many ways of doing this. Think of stairs
that sound like a piano when you step on them –
encouraging people to exercise. Armed with theoretical
knowledge of conscious and unconscious influences, you
will design a behavioural change intervention. Your job
will be to adapt a physical environment or develop an
environmental nudge, to create and test it in a selfdesigned simulation environment, and to assess its effect
on your target group.

MODULE 6: LEAD THE CHANGE

MODULE 8: THE QUANTIFIED SELF

How can we optimise communication processes within
organisations? That is the central question in this module.
Organisations and companies are increasingly expected
to be transparent, while traditional organisational design
is increasingly flexible and less hierarchic. But how do
these changes influence organisations? Do you feel
attached to an organisation if you are rarely physically
there because of smart ICT systems? What is it like to
work alongside a robot? Study the (constantly) changing
role of CEOs, HR and marketing managers, explore what
organisations of the future will look like – and give solid
advise to current managers.

Can we predict people’s behaviour and attitudes on the
basis of the growing amount of data collected? For
example, if we were to follow the digital trail of data on
your personal consumer behaviour (your supermarket
club card), your media usage (Netflix, Instagram) and your
mobility behaviour (your travel card), could we predict
your attitude towards sustainability? Could we use the
data to predict your future choice of partner, or even your
life expectancy? What ethical and philosophical questions
does this raise? In this module you will debate and reflect
on the pros and cons of new technologies and big data.
How far do you want to go?

THE THIRD YEAR
9
Elective

10
Elective

11
COM @WORK
12
BACHELOR’S THESIS

MODULE 9 & 10: ELECTIVES

MODULE 12: BACHELOR’S THESIS

Modules 9 and 10 consist of elective space, which you
can fill at your own discretion. You can take subjects from
other UT bachelor’s, for example: We Create Identity (BSc
Create); Human Factors & Engineering Psychology (BSc
Psychology); or Public Management (Bsc Management,
Society & Technology). Another option is to spend this
half year studying at another university in the Netherlands
or abroad. You might also do an internship at an
(international) company, or complete a pre-master’s in
preparation for a master’s degree other than
Communication Science.

You finish off this Bachelor’s with a thesis. You carry out
independent research, including literature reviews and
data collection, on a relevant subject of your interest. In
this half year you get to apply all the knowledge and skills
you’ve acquired throughout the programme. Finally, you
will write a research report and present your results
during a symposium. Once you successfully finish this
phase, you will receive your bachelor’s diploma and you
can officially call yourself Bachelor of Science (BSc).

MODULE 11: COM@WORK
We believe it is important for you to get your bearings on
your professional life after graduation while you are still
studying. This module – which runs parallel to your
bachelor’s thesis – was designed for that purpose: it will
help you get up close to the professional world. You will
visit companies, interview communication professionals,
work on your CV and, if possible, do a mini-internship. All
of this is to give you an idea of the type of job and
organisation that will be the best fit for you.

AFTER YOUR BACHELOR’S
MASTER’S DEGREE
COMMUNICATION SCIENCE
With the Communication Science Bachelor’s, you can
enter our Master’s in Communication Science. Most BSc
graduates choose this option. The Master’s offers three
focus areas to choose from:
• Organisational Communication & Reputation
• Technology & Communication
• Digital Marketing Communication & Design

JOBS OF GRADUATES
The Bachelor’s in Communication Science at
UT will prepare you thoroughly for finding a good job.
The career prospects for communication scientists are
good and as a communication science graduate from UT,
you will be equipped for various work areas. To give you
an idea of the possibilities, we’ve listed 12 of the most
frequently occurring positions acquired by our
Communication Science graduates:
• UX (user experience) Designer
• Big Data, Search & Conversion Marketer
• Campaign Manager
• Media Designer
• Social Media Agent
• Online Privacy Specialist
• Marketing & Communication Policy Adviser
• Digital Marketing Manager
• Public Relations Officer
• Crisis Manager
• Trend Watcher
• Copywriter and SEO Marketer

NEED TO KNOW, NICE TO KNOW
THEORY MEETS PRACTICE: THE
ENGINEERING COMMUNICATION
PROFESSIONAL

As a university known for its many high-tech engineering
programmes, we aim to teach you to think and act as an
engineer. In the Bachelor’s in Communication Science,
this means you will learn to systematically solve complex
communication problems. These problem-solving
processes will also involve project management, peer
review and collaboration with others. You will learn to get
the best possible results by combining academic thinking
with a hands-on practical orientation.

MULTIDISCIPLINARITY AND
CONNECTION

UT is synonymous with a High Tech Human Touch:
combining social sciences with science and engineering
is central to our identity. We firmly believe today’s societal
challenges can only be solved that way. This is why
Communication Science at UT has a multidisciplinary
nature. You will work with experts from various
disciplinary backgrounds, and be encouraged to view
problems from different disciplinary angles. Our informal,
personal approach will make it easy for you to mix with
students, contact professors and other experts, and
develop an entrepreneurial attitude – which is one of our
core values.

PROFESSIONAL ROLES

At UT, we aim to train highly skilled professionals who are
able to critically assess, combine and apply scientific
knowledge, and to add new knowledge. Employers today
need people with more and better organisational and
communication skills, along with general academic,
problem solving and creative skills. Our Bachelor’s in
Communication Science will enable you to offer this, as
you prepare for working in any of several different roles:
researcher, engineer or problem solver, consultant,
designer and/or educator.

BINDING RECOMMENDATION

At the end of the first, introductory year all students get a
binding recommendation (In Dutch: BSA, Bindend Studie
Advies) as to whether or not to proceed with the
programme. You will get a positive recommendation if
you have completed at least 45 ECs of the first year’s
required 60 ECs.

STAR PROGRAMME

The STAR programme is one of the excellence
programmes designed by University of Twente to provide
additional challenge for students who are talented,
motivated and entrepreneurial. The Bachelor’s in
Communication Science has its own STAR programme.
You can enter it during any module, on the condition that
during the module before you were among the best 10%
of your year. Participation in the STAR programme is
individual; you and your fellow STAR students can decide
among yourselves whether or not to form a separate
STAR project group or not.

CONTACT INFORMATION
ORGANISATION, STUDY GUIDANCE AND COUNSELLING

INTERNSHIP AND GRADUATION COORDINATOR

During your bachelor’s you can count on excellent
supervision from a variety of our staff members. For
additional student supervision and counselling, you can
always go to the Bureau of Student Psychologists and our
student deans.

Our Internship and Graduation Coordinator is Mark
Tempelman. When you start searching for an internship or
a graduation project, he will link you to the working field.
You can also contact him with any questions you may
have about internships and graduation. He receives
requests from external organisations looking for
communication students for research or for an internship.

PROGRAMME DIRECTOR
The Director of this Bachelor’s is Jordy Gosselt. He is
responsible for the contents of the programme. He is
always open for feedback, suggestions or innovative
ideas.
Dr. Jordy Gosselt
Cubicus Building, room C215
j.f.gosselt@utwente.nl

STUDY ADVISERS
Our Study Advisors, Silvie Pothof and Jeanet Luijerink,
offer advice on all study-related issues. You can contact
them with questions about the programme, studying in
general, or personal circumstances. You can also get in
touch with them to share complaints, or to discuss your
experiences with courses, study choice, planning, delay,
graduation support, exemptions, and (course and
examination) regulations. If necessary, they can refer you
to other professionals within or outside the university.
Silvie Pothof is the primary study counsellor for the
bachelor’s; when she is absent, you can also contact
Jeanet Luijerink.
Bachelor: Drs. Silvie Pothof
Cubicus Building, Room C118
s.j.pothof@utwente.nl
(Pre-)Master: Jeanet Luijerink
Cubicus Building, Room C106
j.w.m.luijerink@utwente.nl

PROGRAMME COORDINATOR
Programme Coordinator John Sevens provides policy
support to the Programme Director and is responsible for
the organisational and procedural coordination of the
bachelor’s and master’s.. If you have a complaint or a
practical question about the programme, or about a
module, John is the first person to see.
Drs. John Sevens
Ravelijn Building, Room R3111
p.m.j.sevens@utwente.nl

Drs. Mark Tempelman
Cubicus Building, Room C216
m.h.tempelman@utwente.nl

STUDY ASSOCIATION COMMUNIQUÉ
Communiqué is the study association for students in the
Bachelor’s and Master’s of Communication Science at
University of Twente. Communiqué offers a friendly place
where everyone is welcome to discuss their ideas over a
cup of coffee or tea. The study association provides
various services and organises many activities for its
members: field trips, lectures and colloquia, textbooks
sales at a discount, and social activities, like drinks and
parties. Communiqué also organises an introduction day
in August to welcome the new students.
Communiqué
Study Association for Communication Science,
Cubicus Building, Room B105.

QUESTIONS OR QUERIES?
CONTACT US TODAY!

If you have any questions about studying at University of
Twente that have not been answered in this brochure,
please contact our Study Information Centre by phone
(+31 (0)53 489 54 89) or WhatsApp (+31 (0)6 487 952 39)
on weekdays between 9am and 5 pm Amsterdam time
zone.

COME MEET US, ONLINE OR
ON CAMPUS

Do you want to experience first-hand what it’s like to
study Communication Science at UT? Sign up for one of
our orientation activities, online or on campus. More info:
utwente.nl/en/education/bachelor/programmes/
communication-science/study-orientation/

