
TRAINING CREATIVITY FOR OUT-OF-THE-BOX 
STRATEGIC THINKING

An inquiry into the role of stimulating creativity for out-of-the-box, strategic thinking
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STRATEGIC THINKING HAS A STRONG ANALYTICAL THINKING BASIS, PLUS CREATIVITY

Creativity is fundamental for 

strategic thinking

PRECONDITIONS FOR DEVELOPING STRATEGIC THINKING

Result-driven, curious and 
open to new experiences
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Analytical thinking gives 

the contextual basis for 

creativity

Students must be: Good to have as student: Students better not have:

Moderate level of creativity Higher levels of anxiety 

THE DESIGN OF THE MASTER COURSE PURCHASING MANAGEMENT FOR M-IEM

Theory & 
knowledge

Attitudes or 
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Personal & 
profession-

nal skills

Learning objectives: purchasing and supply
management knowledge and theory.
Didactics: frontal interactive lectures, paper writing
assignment (students write their own study book),
paper writing tutoring
Assessment: written exam and paper presentations

Learning objectives: acquiring professional and
personal skills
Didactics: workshops and case-study assignment
Assessment: case study report and presentation

Learning objectives: developing attitudes and
intrapersonal traits
Didactics: workshops
Assessment: self-rated skills levels questionnaires
before and after the course and self- reflection report


