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WELCOME
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MEET THE PROGRAMME TEAM
WWW.UTWENTE.NL/BA/ORGANIZATION/STAFF-MASTER/

Administration/ BOZ
Uzi Wandt
RA3262

Study advisor
Charlotte Röring

RA3268

Programme coordinator
dr. ir. André Veenendaal

RA3117

Programme director
Prof. dr. ir. Petra de Weerd-Nederhof
RA2244
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INTENDED LEARNING OUTCOMES
HIERARCHY

Research OrganizeDesign



The University of Twente aims to produce outstanding graduates who excel by combining expertise from a range of

fields as they design solutions that meet the demands of the future. A future defined by ambition, innovation and

entrepreneurship. The UT alumni are well-rounded individuals with a thorough knowledge of their discipline. They are

uniquely capable of taking a smart and relevant approach to applying their expertise. This approach is informed by

their keen awareness of the interdependence between technology, the individual and society, this is reflected by the

UT slogan ‘High Tech Human Touch’. The core values of the University of Twente (UT) is what makes the UT unique:

focused on society, driven by synergy, entrepreneurial, and international. The UT seeks to develop a wide range of

personal skills in the three areas of researching, designing and organizing.

The school of Behavioural, Management & Social Sciences (BMS) is embedded in UT’s high tech environment, which

provides ample opportunities for smart innovations. BMS graduates are educated on the interface between the

technological and the social domain. The research focus is on how technology interacts with people and society. The

school of BMS thus brings the human touch in the ‘High Tech Human Touch’. The school has a strong basis of

disciplinary knowledge from the behavioural management and social sciences domains and collaborates in

multidisciplinary teams in research and education, within and across the school. Where social science researchers at

other universities often stop after having described the social challenges and analysed them to provide an explanation

of the phenomena at hand, at the UT we take two additional steps:

1. We seek to design a solution (intervention) that may help to solve the problem identified, and
2. We seek out how best to implement these interventions, and we evaluate the success or failure of the intervention.
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UNIVERSITY AIM Source: University of Twente Vision 2020/Tech4people



The graduate of the MSc Business Administration programme at the 
University of Twente is an entrepreneurial, academically trained and globally 
oriented middle(-level) management specialist, competent in independently 
conducting multidisciplinary research, designing complex innovative business 
solutions and organizing  management and change processes in high tech 
human touch contexts. He/she is specialised content wise in one or a 
combination of the HTHT Twente fields: Human Resource Management, 
Financial Management, Change Management, Innovation and Technology 
Management,  Innovative Entrepreneurship, Marketing and Strategy, Business 
Information Management, Purchasing and Supply Management. 
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OVERALL PROGRAMME AIM
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PROGRAMME SPECIFIC
RESEARCH
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PROGRAMME SPECIFIC
DESIGN
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PROGRAMME SPECIFIC
ORGANIZE



 Which courses?
 Master
 Fill in Individual 

Learning 
Agreement (ILA) 
before October
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MSC BA STUDY PROGRAMME
WWW.UTWENTE.NL/BA/MASTER/STUDYPROGRAMME/STUDY-PROGRAMMEMSCBA20152016/

www.utwente.nl/ba/master/studyprogramme/form/



 Academic programme -> profession?

 You are the one that holds the power… (but we do pay attention to your preparation for the 

labour market)

Make choices (profile, ILO, courses, workshops, options per profile, 
alumni, Business Research, Master Thesis)

 Use all possible options: study association Stress, teachers and staff, 
alumni, your own network…
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PREPARATION FOR LABOUR MARKET
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KNOWLEDGE, SKILLS, ABILITIES, COMPETENCES

Source: clarkconstruction.net/resources/blog/three-keys-to-a-successful-diy-remodel/



1/9/15Footer text: to modify choose 'Insert' (or ‘View’ for Office 2003 or 
earlier) then 'Header and footer'
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HTHT MSc BA@UT Fields: Meet the Pro(f)s

Purchasing &
Supply Management

Human 
Resource 
Management

Financial 
Management

Change 
Management

Innovation & 
Technology 
Management

Marketing
& Strategy

Innovative 
Entrepreneur
shipBusiness 

Information 
Management

9 september!
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CHECK YOUR STUDENT MAIL @STUDENT.UTWENTE.NL

Source: http://www.inspiredbythis.com/business/email-etiquette-tips/



Charlotte Röring 
(c.g.m.roring@utwente.nl) 

 As soon as circumstances 
arise: contact study advisor

 You are responsible: make 
sure it is not too little, too 
late…
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CIRCUMSTANCES? CONTACT STUDY ADVISOR ASAP
HTTP://WWW.UTWENTE.NL/CES/STUDENTENBEGELEIDING/EN/REGULATIONS/CHARTER/CHARTER_PFD/CHARTER.PDF



 Student Charter (UT)
 General part (Faculty)
 Programme specific part 

(Business Administration)
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TEACHING AND EXAM REGULATIONS
WWW.UTWENTE.NL/BMS/EXAMBOARD/GENERAL/REGULATIONS/



Evaluation of courses
Evaluation of programme

We need your feedback! 
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QUALITY ASSURANCE OF EDUCATION



 Cooperation and 
dividing tasks

 For later concern: 
self-plagiarism is also 
plagiarism

 Questions: contact 
teacher, supervisor, 
study advisor, peers, 
etc.
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AND AGAIN… : ACADEMIC INTEGRITY
http://www.utm.utoronto.ca/academic-integrity/plagiarism-scenarios



“Incidentally, common sense is not so common and is the highest praise 
we give to a chain of logical conclusions.”

Eliyahu M. Goldrat, “The Goal”
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COMMON SENSE?
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WORK HARD, HAVE FUN AND …

QUESTIONS?


