
 
 

 
This is an example information brochure and consent form for guidance. It is important to draft an 
information brochure and a consent form tailored to your research plan.  
 
The aim of an Information Brochure and a Consent Form is to inform the potential subjects in such a way that 
they can make an informed choice whether or not to participate in the study. For this, the potential participant 
should be informed about the study goals, the actions to be performed for participating, project background 
(e.g. funders and collaboration partners), risks of participating, handling of collected data and envisioned 
impact (e.g. publications, talks, valorisation potential, reuse), all in plain language. 
 
Context for this provided example Information Brochure and Consent Form: The research goal was to 
understand small activist brands in the food and retail sector via interviews.  
 
 
 
Information Brochure 
 
Introduction  
 
This project will support our understanding of small activist brands in the food and retail sector. We aim to 
understand why small brands adapt an activist stance, how they enact their activism, and which other 
stakeholders play a role in this process. The project is conducted by a team of researchers from two different 
Universities in the Netherlands: [organization names]. 
  
You are invited to participate in this research study because you are 18 years of age or over and you are or 
have been working for a small activist brand or are a consumer or other stakeholder related to a small activist 
brand. Your answers are key for us to understand the brand activism of small brands. Your contact details 
have been obtained through public online webpages or referrals from colleagues or citizens.  
 
What is this project about?  
Polarization and the politicization of consumption have become major factors in today's marketplace. 
Consumers demand for brands to take a stance. Consequently, brands are increasingly acting like activists, 
incorporating (often heavily disputed) social and political issues into their strategies and communication 
campaigns. This trend, known as ‘brand activism’, is seen in the marketing practices of big companies. 
However, there is limited understanding of how small brands may incorporate an activistic stance in their 
brand identity and corporate activities. Based on initial research that suggests small brands can use activism 
to gain market traction, we are exploring how small businesses, particularly in the craft food and retail sectors, 
practice brand activism. Our focus is on understanding how these small brands make activism work 
effectively, beyond just their communication efforts, and which contributing part their consumers and 
stakeholder play in the brands’ activist identity and activities.  
 
What does your participation in the research project involve?  
Your participation consists in an online or face-to-face interview in your office, another space of your choice, 
or in local or regional government offices (the nearest and most suitable) in your area. The interview will be 
audio recorded or in case we are unable to meet physically, the interviews will be held via video conferencing 
and video recorded. The audio (or video) recordings will then be transcribed. Once the transcripts have been 
finalized, the audio or video recordings will be permanently deleted. 
  
Important dates  
We are committed to conducting these interviews in the period from [mm-yyyy] to [mm-yyyy].  
 
Confidentiality & Data Protection 
All the information you provide will be treated in a confidential manner. No confidential information or personal 
data (e.g. your name) will be included in the research outcome. To protect your privacy, the data will be 
anonymized and aggregated in the analysis.  
The research data is stored in a secure location at the University of Twente and will be kept for 10 years after 
the online publishing of the research outcome (e.g. journal paper) to secure scientific integrity. Any personal 
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data will be handled and stored in accordance with the General Data Protection Regulation (GDPR). Your 
answers and your results will be processed such that no person outside the research team can access them.  
This study was reviewed and approved by the Natural Sciences and Engineering Sciences Ethics Committee 
at the University of Twente (reference number: xxx).  
 
Voluntary participation & individual rights  
Your involvement in this study is voluntary. While we would be pleased to have you participate, we respect 
your right to decline. There will be no consequences to you if you decide not to participate. If you decide to 
stop the interview at any time, you may do so without providing an explanation.  
 
Should you decide to withdraw from the study within 10 days after the interview took place, all the information 
you provided during the interview will be removed from the study and deleted destroyed. However, upon 
finalization of the interview transcript (10 days after the interview took place) you will not be able to withdraw 
any additional information as the data will have been already anonymized and used as inputs into the analysis.  
 
Please contact [researcher name] or [supervisor name] should you have any questions regarding your 
participation or any other aspects of the project: [researcher email] [supervisor email] 
 
If you have questions about your rights as a research participant, or wish to obtain information, ask questions, 
or discuss any concerns about this study with someone other than the researcher(s), please contact the 
Secretary of the Natural Sciences and Engineering Sciences Ethics Committee at the University of Twente, 
P.O. Box 217, 7500 AE Enschede (NL) email: ethicscommittee-nes@utwente.nl  
 
For questions about your privacy rights, please contact the UT data protection office at: dpo@utwente.nl  
 
Data sharing  
The original collected data will be viewed only by the members of the previously stated research team. The 
(anonymized) results of this study will be published in the form of academic journal articles, reports, and 
books. This letter elaborates on the study to provide you with the necessary information to choose whether 
to participate in the study. Even when deciding to participate you will be free to withdraw from the study at 
any time.  
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Consent Form 
 
 
 

YOU WILL BE GIVEN A COPY OF THIS INFORMED CONSENT FORM  
 
 Please tick the appropriate boxes  

Yes  No  

I have read the study information dated __________ or it has been read to me, and 
understood it. I have been able to ask questions about the study and my questions have 
been answered to my satisfaction.  
 

□  □  

I consent voluntarily to be a participant in this study and understand that I can refuse to 
answer questions and I can withdraw from the study before the dataset is anonymized 
(latest 10 days after the interview was conducted).  
 

□  □  

I understand that taking part in the study involves an audio or video-recorded interview 
that will be transcribed as text. Audio and video recordings will be destroyed after 
transcription.  
 

□  □  

I understand that information I provide will be used for academic journal publications, 
reports, and books.  
 

□  □  

I understand that personal information collected about me that can identify me will not be 
shared beyond the study team.  
 

□  □  

I give the researchers permission to keep my contact information (email address and/or 
telephone number) and to contact me for future research projects.  
 

□  □  

 
 
 
 
 
       
 Signatures 
 
 
     
Participant Name    Signature Date 
 
 
 
 
 
 
 
 
 
I have accurately read out the information sheet to the potential participant and, to the best of my ability, 
ensured that the participant understands to what they are freely consenting. 
 
      
Researcher Name Signature Date 
 


