
MASTER 
COMMUNICATION 
SCIENCE

15 EC Mandatory courses
25 EC Choose your electives
20 EC Master thesis

JOB PERSPECTIVES

1 YEAR PROGRAMME

• Social marketing and behavioural change
• Strategic organisational communication
• Society, media and technology

3 TRACKS

STRATEGIC COMMUNICATION 

• Strategic public relations and corporate 
communications

• Strategic marketing and advertising
• Strategic digital and social media analysis
• Strategic crisis and risk communication
• Event management
• Market research and big data analytics
• Government and public affairs

TO DRIVE BEHAVIOUR CHANGE

FOLLOW US ON 
SOCIAL MEDIA

SCAN THE QR CODE 
FOR MORE INFO



THIS SESSION

COMMUNICATION 
SCIENCE IN TWENTE & 
PROGRAMME 
OVERVIEW

DOUBLE DEGREE 
PROGRAMME:
DIGITAL MARKETING

LABOUR 
MARKET 

STUDENT 
GUIDANCE 
& ADMISSION

LIFE AS 
A STUDENT



We study human behavior
based on the interactions we have
with people and organizations,
in digital and physical places,

We believe communication is changing and that technology offers 
unlimited possibilities to improve the way people communicate.

We educate future-proof communication professionals who know 
how to use these possibilities.

and the ‘things’ around us.

COMMUNICATION SCIENCE AT THE UT



MASTERING 
COMMUNICATION 
SCIENCE

• MASTER COM STUDENTS AT THE UT ARE ACADEMIC CITIZENS THAT 
TRULY ENGAGE WITH SOCIETAL CHALLENGES. 

• THEY EMBRACE CHANGE AND POSSESS KNOWLEDGE AND SKILLS THAT 
ENABLE THEM TO STRATEGICALLY NAVIGATE CHANGE. 

• THEY HAVE BOTH GENERAL KNOWLEDGE ABOUT WHAT DRIVES HUMAN 
CHANGE AND SPECIALIST KNOWLEDGE BASED ON ONE OF THE TRACKS. 



Storytelling
Connecting
Bonding
Bridging

Identity
Image
Reputation

Energy transition
Too much production and use
Climate change and dependency

Technical but also social challenge
How to engage and motivate all actors?



Perspective-taking 
Empathy
Sharing information
Interaction
Collaboration

Robots and AI
Robots and AI entering our society
Employability and work

Acceptance of social robots
How to optimize human-robots interaction?



Authenticity
Transparency
Honesty

Polarization
Filter bubbles and echo chambers
Populism and fake news

Digital inclusiveness
How to involve all groups in society?



2ND SEMESTER

Block A Block B

Societal challenges

Critical reflections on 
Communication Science

Elective course

Elective course

Elective course

Block A Block B

1ST SEMESTER

Master thesis COM

Elective course / 
Internship

PROGRAMME OVERVIEW

Elective course / 
Internship



Societal challenges

Critical reflections on 
Communication Science

Visual communication and 
corporate branding strategies

Consumer psychology, 
marketing, and behavioural

change 

Positive organizing and 
leadership

Block 1A Block 1B

SEMESTER 1

The public discourse: 
Stakes and stakeholders

The post-truth society: 
Power, polarization, 

participation

Societal challenges

Critical reflections on 
Communication Science

Social change dilemmas:
Against the dark arts

Data-driven design for 
strategic communication 

The future of work

Block 2A Block 2B

SEMESTER 2

Behaviour & Technology: 
An interdisciplinary approach

Digital life 
and culture

PROGRAMME OVERVIEW
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PROGRAMME OVERVIEW

Choose your five electives 
and specialize
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TRACK 1: Social marketing and behavioural change 
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Societal challenges

Critical reflections on 
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corporate branding strategies
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PROGRAMME OVERVIEW
TRACK 3: Society, media and technology
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Double Degree Digital marketing (COM + BA)

• ICTs in today’s society and in particular in the marketing domain
• From two highly related perspectives: Business Administration and Communication. 
• Also focus on the role of design and behaviour change.
• Understand the most innovative technologies. 
• And acquire the skills to manage the upcoming technological disruptions in marketing (both business and non-profit).

Topics:
• Social marketing and behaviour change.
• Smart marketing and smart environments.
• Visual communication and consumer neuroscience. 
• Cognitive computing technology. 
• Data analytics which includes coding, database access, data science and machine learning with Python. 

Note: you need to be admissible to both programmes.
For more information consult our website and/or contact the study adviser. 

Profile of the double degree programme Communication Science & Business Administration
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Q3 Q4

SEMESTER 2 (Feb-Jul)

Critical reflections on 
COM 5EC 

Entrepreneurial leadership 
& Responsible design 5EC 

Business valuation & 
Corporate governance 

5EC
Societal challenges 10EC

Advanced topics in digital 
marketing 5EC 

Q1 Q2

SEMESTER 1 (Sept-Jan)

Data science 5EC

Behaviour and 
technology: an 

interdisciplinary approach 
5EC 

Social change dilemmas 
5EC

Global strategy and 
business development 

5EC

M
AN

D
AT

O
RY

EL
EC

TI
VE

S
1.5-year program (90 EC)

DD-Digital marketing September 2025 intake

Consumer psychology, 
marketing, and behavioral 

change 5EC

The post truth society
5EC

Supply change 
management & innovation 

5EC 

40EC mandatory courses

25EC elective courses

25EC combined thesis

Q5 (Q1) Q6 (Q2)

SEMESTER 1 (Sept-Jan)

Smart industry 5EC

Business-to-business 
marketing 5EC

Visual communication and 
corporate branding 

strategies 5EC

Choose 2: Choose 1: Choose 1:Choose 1:

Data-driven design for 
strategic communication 

5EC

The future of work
5EC

Digital life and culture
5EC

BA-COM 
Master thesis research project

25 ECQualitative research & Business 
skills 2.5EC

Quantitative & Design methods in 
business research 2.5EC

COM courses
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Q1 Q2

SEMESTER 1 (Sept-Jan)

Essentials in COM 5EC 

Advanced topics in digital 
marketing 5EC 

Vision strategy & 
leadership 5EC Societal challenges 10EC

Data science 5EC 

Q3 Q4

SEMESTER 2 (Feb-Jul)

Business valuation & 
Corporate governance 

5EC

Behaviour and 
technology: an 

interdisciplinary approach 
5EC 

Social change dilemmas 
5EC

Global strategy and 
business development 

5EC

M
AN

D
AT

O
RY

EL
EC

TI
VE

S
DD-Digital marketing February 2025 intake

Consumer psychology, 
marketing, and behavioral 

change 5EC

The post truth society
5EC

Supply change 
management & innovation 

5EC 

Qualitative research & Business 
skills 2.5EC

Quantitative & Design methods in 
business research 2.5EC

Q5 (Q3) Q6 (Q4)

SEMESTER 2 (Feb-Jul)

Smart industry 5EC

Business-to-business 
marketing 5EC

Visual communication and 
corporate branding 

strategies 5EC

Choose 2: Choose 1: Choose 1:Choose 1:

Design & behaviour
change 5EC

Reputation management 
5EC

Social implications of the 
Internet  5EC

BA-COM 
Master thesis research project

25 EC

1.5-year program (90 EC)
40EC mandatory courses

25EC elective courses

25EC combined thesis

COM courses



Master thesis



Master thesis



39%

15%
16%

17%

13% Employed prior to graduation

Within 1 month after graduation

Between 1 and 3 months after
graduation

Between 3 and 6 months after
graduation

Longer than 6 months after
graduation

Labour market
Time span until first job



Advertising & marketing

Labour market
Sectors and job titles alumni

IT services and IT consulting

Retail

Technology, information & internet

Business consulting and services

Government administration

Communications 
advisor

Communication 
employee

Management advisor

Marketing- and 
communication 

specialist
Technical communicator

Digital/online 
Strategist

Marketing 
manager

PhD candidate

Digital marketing expert

HR advisor

Account manager

Social media manager

FounderMarketer

Senior consultant

Innovation coach

SEA/SEO specialist

Content 
marketer/managerChange communication expert

Business developer

Advisor HR and assessment

Corporate communications

Data analystTrainee Teacher 

PR officer/coordinator

Project manager/coordinator

Sustainability advisor

Freelancer



Career opportunities



Top 21 job roles in increasing demand across industries

Source: World Economic Forum: The Future of Jobs 
Report 2023. Snapshot of table 3.3, p.p. 30
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SEMESTER (Sept-Jan or Feb-Jul)

Block A Block B

5 EC
Inferential 
statistics

5 EC
Research 

methodology and 
Descriptive statistics

Premaster Communication science

4 EC
Communication 
science theory

16 EC
Academic research 

project

• The Premaster is a half-year (30 
EC) programme. 

• You can start in either September 
or February.

SEMESTER (Sept-Jan or Feb-Jul)

Block A Block B

5 EC
Inferential 
statistics

5 EC
Research 

methodology and 
Descriptive statistics

4 EC
Communication 
science theory

5 EC
Global 

entrepreneurship & 
business

5 EC
Academic skills

Premaster DD Digital marketing

5 EC
Researching strategy 

and marketing

1 EC Capita selecta Digital marketing

Pre-master programme (COM / DD Digital Marketing)
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• The pre-master must be completed within one academic year (2 semesters)
• There is a maximum of two attempts for each course

Pre-master programme (COM / DD Digital Marketing)

30 EC study programme, prior to admission to the master COM / DD Dig Marketing

Pre-master as a part of your HBO education
• Kies op Maat (KOM): https://www.kiesopmaat.nl/over-kom
• Only for students from related HBO programs



PERSONAL SUPPORT
• STUDY ADVISOR 
• TUTOR / MENTOR
• REGULAR APPOINTMENTS

COM at the UT is…



Student guidance and well-being
Your first contact in the educational programme is your study adviser. 

The study adviser:
• monitors study progress;
• advises and assists students with study-related issues such as study choices, 

progress, process, and planning and carrying out assignments; 
• helps and advises students about their academic skills, studying under specific 

personal circumstances, and about rules and regulations.

Additional support:
• Student Affairs Coaching & Counselling (SACC): student psychologists, career 

counselling, confidential advisors, contact persons, UT Language Centre.



|

For all applicants: sufficient skills in mathematics and English are expected (Mathematics 
comparable with mathematics or equivalent at pre-university education)

Admission criteria Master COM

A completed university bachelor degree programme (180 EC) in a related field 

A completed HBO bachelor degree programme (240 EC) in a related field 

An international bachelor’s degree or equivalent in Communication Science (or closely related to Com Science)

For non-Dutch applicants: an Academic IELTS score of 6.5 (not obligatory for Dutch applicants)



|

• Academic bachelors (BSc) in Communication Science
(EUR, RUN, UvA, UvT, VU, WUR) and CIW (RUG, RUN, UU)

• Related HBO and academic bachelors  Pre-master (30 EC)
• Non-related HBO and academic bachelors  not admissible to (pre)master

Based on the content of your prior education, the admission committee will determine if you can be 
admitted directly to the master COM or if you first need to complete the Pre-master COM.

Direct or indirect admission?

Direct admission master COM

Indirect admission master COM



• (Technische) Bedrijfskunde
• Bestuurskunde
• Business IT & Management
• Commerciële Economie
• Communicatie
• Communicatie en Multimedia Design
• Communicatiemanagement
• Communicatiesystemen
• Creative Business
• European Studies
• Facility Management
• Hoger Hotel onderwijs
• Hoger Toeristisch en Recr. Onderwijs (HTRO)
• Informatie Dienstverlening en Management (IDM)

• (Technische) Informatica
• International Business Languages (IBL)
• International Business Management Studies 

(IBMS)
• Journalistiek
• Journalistiek en voorlichting
• Kunst & Techniek
• Management Economie en Recht (MER)
• Media en informatiemanagement
• Media en Entertainment Management
• Media, Informatie en Communicatie
• Small Business and Retail Management
• Technische Commerciële Textielkunde

Indirect admission (premaster)

Related HBO bachelors (240 EC = 4 year) giving admission to the Premaster COM:

For questions, contact: 
Jeanet Luijerink (Study Advisor (Pre-)Master COM)
E-mail: j.w.m.luijerink@utwente.nl 



|

• Pre-master (EU and non-EU students) 30 EC programme = € 1157,-
• Fixed amount per credit (€ 38,57 for 1 EC) non-refundable

• Master  (EU students): one academic year =  € 2314,-
• Master  (non-EU students): one academic year = € 14.000,-
• For more information consult: https://www.utwente.nl/ces/studentservices/en/money_matters/tuition_fee/

• Always apply for the master COM, also in the case you need to do the pre-master programme.
• How to apply? Simply go to: https://www.utwente.nl/en/education/master/how-to-apply/ 

Tuition fees and application procedure

Tuition fees master and pre-master (2024-2025)

Application procedure



|

Deadline for completion of the application and all required uploads:
• Start September: before 1 August 2025
• Start February: before 1 January 2025

Deadline for completion of the application and all required uploads:
• Start September: before 1 May 2025
• Start February: before 1 October 2024

Deadline for completion of the application and all required uploads:
• Start September: before 1 July 2025
• Start February: before 1 December 2024

Admission deadlines
Dutch students who have completed a HBO/University degree:

International Visa students:

International Non-Visa students:

For questions, contact: 
Jeanet Luijerink (Study Advisor (Pre-)Master COM)
E-mail: j.w.m.luijerink@utwente.nl 



25 years old
Comes from Enschede

UNIVERSITY 
OF JARON



.

.

Societal challenges

Critical reflections on 
Communication Science

Advertising and 
Consumer Psychology

Vision, Strategy and 
Leadership

SEMESTER 1

Reputation 
management

Master thesis

Social Marketing and 
Behavioural Change

SEMESTER 2

Track: Strategic organisational communication

Jaron Potgieter



Study association Communique
Student life



City of Enschede
Student life



NL’s first real campus
Student life



MASTER 
COMMUNICATION 
SCIENCE

15 EC Mandatory courses
25 EC Choose your electives
20 EC Master thesis

JOB PERSPECTIVES

1 YEAR PROGRAMME

• Social marketing and behavioural change
• Strategic organisational communication
• Society, media and technology

3 TRACKS

STRATEGIC COMMUNICATION 

• Strategic public relations and corporate 
communications

• Strategic marketing and advertising
• Strategic digital and social media analysis
• Strategic crisis and risk communication
• Event management
• Market research and big data analytics
• Government and public affairs

TO DRIVE BEHAVIOUR CHANGE

Jeanet Luijerink 
Study advisor Pre-master 
and Master COM

E-mail: 
j.w.m.luijerink@utwente.nl

FOLLOW US ON 
SOCIAL MEDIA

SCAN THE QR CODE 
FOR MORE INFO

QUESTIONS?
CONTACT:
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