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First phase: SENDING
Speaking and writing well
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Second phase: MEDI
Sending and receiving
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First phase: SENDING
Speaking and writing well

Third phase: SENSEMAKING
Complex, context-sensitive,

m@ultidisciplinaw
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Second phase: MEDIA
Sending and receiving
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COMMUNICATION SCIENCE:
A lens through which we see reality










YOU WANT TO YOU BELIEVE IN NEW
CONTRIBUTE TO AN REVOLUTIONARY WAYS OF
INCLUSIVE SOCIETY
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YOU ARE AWARE OF THE IMPA
TECHNOLOGY ON SOCIETY, BUT NOT
NECESSARILY A TECHNICIAN UNIVERSITY

YOURSELF OF TWENTE.







OUR WORLD
 Everything is changing constantly

 Technology affects everything; we affect technology
 Confusing complexity; we need to make sense



Increasingly important for organizations and society
Inseparable part of societal challenges

A perspective, rather than a fixed set of theories
Increasingly complex

Increasingly strategic




ENERGY TRANSITION

B

= Too much energy use
= Polluting energy sources
= Climate change and environmental problems
= Dependent on other countries

Resources borrowed from future generations




ROBOTICS AND ARTIFICIAL
INTELLIGENCE
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pell = Robophobia

S0 - Effects on employability and work -
X Al - Acceptance and appropriation of social robots l:g;"
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POL'ARIZATION

-Ilter bubbles, echo chambers
Democracy and populism
Radicalization

nclusweness of somety
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THE COMMUNICATION
PROFESSIONAL OF THE FUTURE
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COMMUNICATION
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SPECIALIZATIONS

ORGANIZATIO
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O DIGITAL MARKETING COMMUNICATION
(collaboration with BA) \

MARKETING COMMUNICATION & DESIGN
(collaboration with IDE)
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O ORGANIZATIONAL COMMUNICATION & REPUTATION

JUlc

activities affect stakeholder perceptions an |
behavior? y y
= How do organizations use public affairs and |

lobbying to optimize their position in society? ' )t ) l.\ ' |
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O ORGANIZATIONAL COMMUNICATION & REPUTATION

= Public affairs

= Work and te
= Reputation management

= Vision, strategy, and leadership
= Trust and risk
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TECHNOLOGY & COMMUNICATION
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are the effec heir daily life and work?

How do people learn to use new tech

0gies-and
what support do they need?

How are new technologies designed and what is the
communication specialist’s role in this process?
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TECHNOLOGY & COMMUNICATION

Human-centred desic
User support
Work and technology
Social implications of the internet
Trust and risk
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O DIGITAL MARKETING COMMUNICATION

= How | S U
technology gemen
exploit new busin elligence?

= What is effective advertising and market
communication in the fast changing digital wo

= How do internet and social media sometimes result in
damaging and dangerous symptoms and behaviours?
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O DIGITAL MARKETING COMMUNICATION

00O NEWs
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Advanced topics in digital marketing
Trust and risk

Specialization *e‘-'-»:'&f | .‘:
= E-strategizing

= Advertising and consumer psychology .

= Data Science
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OI\/IARKETING COMMUNICATION & DESIGN
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= How do product, package; and environments
influence consumer-per

= How can design contribute to behavioural change*

= How can design elements cause different types ¢
information processing, ranging from deliberate to
automatic types of processing?
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OI\/IARKETING COMMUNICATION & DESIGN
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= Human-centred desigr
= Advertising and consumer psychology
= Design and service experience

= Reputation management

= Design and behaviour change
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Contents lists available at ScienceDirect Food

MASTE R TH ES | S g ' Food Quality and Preference %

Preference
journal homepage: www.elsevier.com/locate/foodqual

Healthy package, healthy product? Effects of packaging design as a
function of purchase setting

Applied Research

Thomas J.L. van Rompay *, Florien Deterink, Anna Fenko

Department of Communication Science, University of Twente, The Netherlands

Cultural Differences and User Instructions: | — _
Effects of a Culturally Adapted Manual

- Received 28 December 2015 food evaluation, here it is argued that effects of packaging design vary depending on purchase context

St t W t d Ch U l::‘.\*mwd ~ "*":"“f" form 3 June 2016 Realistic packaging variants for a fictitious yoghurt brand varying in health connotation were designed.

ruc u re on es ern an Inese sers :vmlp:hf ‘l'rJI;Jl:’ ::'“J':f;w 016 Data were collected during two field studies in the entrance halls of a discount supermarket visited by

- . — price sensitive buyers and a green supermarket frequented by organic buyers respectively. Results from

Qian Li, Menno D.T. a taste session in which shoppers tasted an identical yoghurt variant from either one of the two package

Educ Inf Technol (2016) 21:971-9%0 variants revealed that packaging design influenced taste evaluation in the discount supermarket only,

DOI 10.1007/510639-014-9363-3 with a more healthy packaging appearance positively affecting perceptions of food healthiness, A

follow-up study further stressed the importance of considering store environment and related shopper
concerns in (packaging ) design practice.

© 2016 Elsevier Lud. All rights reserved.

Tablet use in primary education: Adoption hurdles
and attitude determinants

Public Relations Review 41 (2015) 80-88

Alexander J. A. M. van Deursen - Contents lists available at ScienceDirect ukdig
Yublic

Somaya ben Allouch + Laura P. Ruijter e
Public Relations Review e

Originar Kesearcn
“There Is Something We Need to Tell You...”:
Communicating Health-Screening Results to Older Adults via the Internet

Competing frames and tone in corporate communication \!erossMark
versus media coverage during a Crisis

H iikr El e a,s : b
Sander Beukema, MSc] Lex van Velsen, PhD?> Introduction Jos Nijkrake*, Jordy F. Gosselt**, Jan M. Gutteling

Stephanie Jansen-Kosterink, PhD? and Joyce Karreman, PhD' nforming patients about their health status is an 2 University of Twente, Department of Communication Studies, The Netherlands
part of many healthcare pr()l'cssi()na]s' work, b University of Twente, Department of Conflict, Risk and Safety, The Netherlands
topic is addressed in depth during their educati
cially in case of bad news (“news that results in a cogni-

"Department of Communication Science and Biomedical
Signals and Systems Group, University of Twente, Enschede,
Netherlands.

JRoessingh Research and Development, Telemedicine Cluster,
Enschede, Netherlands.

tive, behavioral, or emotional deficit in the person receiving
the news that persists for some time after the news is re-
ceived”!), the mode of delivery is highly important, since
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O ORGANIZATIONAL COMMUNICATION & REPUTATION

= Reputation
= Vision, strategy, and leadership
= Trust and risk

Elective courses

= E-strategizing

= Advertising & consumer psychology gIF\“TVVI\EIIEﬁITTg




COMMUNITY
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Career mentoring

Close connection
between students and
professors

Group activities
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LABOUR MARKET
FACTS AND FIGURES

ALUMNI STATUS BY GRADUATION YEAR

= Employed = Searching ® Education
(o)
94% 98%
78%
18%
(o)
4% °% 0% 2% 0%
2017/2018 2016/2017 2015/2016

AN

TIME SPAN UNTIL FIRST JOB
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B Employed prior to
graduation

W Within 1 month after
graduation

W Between 1 and 3 months
after graduation

M Between 3 and 6 months
after graduation

W Longer than 6 months
after graduation
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LABOUR MARKET

JOB OPPORTUNITIES

M d rketee I Copywriter

Researcher

Content manager
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ICT services ocial media manager
Research
Corporate brand manager

Designer  Freelancer
Project manager PhD student

Product manager UNIVERSITY
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